
THE WORLD OF FERRARI OWNERS AND FERRARI LOVERS
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The Official Ferrari Magazine is a quarterly lifestyle title (produced by GEDI Gruppo Editoriale SpA.) with a privileged inside view
of the extensive world of Ferrari and beyond, from the legends of the past to the innovations of today and tomorrow,

combining Ferrari in-depth knowledge with art, culture, fashion and luxury. 

A truly unique, exclusive publication, The Official Ferrari Magazine reflects the excellence, innovation and world of Ferrari clients.
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“Essundion reped ut  
 velicip iciusam reritatis 
dolorpor aut evellorem 

dolorpore, comnis re cus nus 
et volut eum untiores as ut 
plit recerum alicipsus sim 

que prerio. Num endu”
From Dolut optassuntus hoipe,  

by Epeimpos Etplam p24

“The electric mode is substituted by  
a powerful engine roar. Acceleration 
pushes me back into the leather seat,  
and I feel my heart beating faster.”
From Through the Mirror  
by Wulf Dorn p32
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T H E  O F F I C I A L  M A G A Z I N E

“Essundion reped ut  
 velicip iciusam reritatis 
dolorpor aut evellorem 

dolorpore, comnis re cus nus 
et volut eum untiores as ut 
plit recerum alicipsus sim 

que prerio. Num endu”
From Dolut optassuntus hoipe,  

by Epeimpos Etplam p24

        You only truly understand it  
                             once you’ve experienced it;  
       the feeling of driving a Ferrari  
                             with the top down 

         from page 28
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F E R R A R I ’ S  W O R L D
Exclusivity is absolutely central to Ferrari: the Company’s cars are the most sought after and anticipated throughout the automotive world,

with production always kept below demand. It follows that Ferrari’s clients include the world’s wealthiest and most influential people. 
Yet at the same time, the brand enjoys a high profile, attracting intense interest from the public at large.

Ferrari is known worldwide as the company that doesn’t just sell cars, but sells a dream. Being with Ferrari means being a part of this dream.
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The Official Ferrari Magazine is a highly exclusive lifestyle publication dedicated to the selected community of Ferrari owners and
enthusiasts, who are passionate about style, design, performance, technology, culture and art, Italian spirit, fashion and perfection.

It features ground-breaking articles and commentaries by high-profile writers, accompanied by photographs by internationally renowned
photographers, on all matters of interest to Ferrari owners.
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T A R G E T
Each issue reaches more than 160,000 of the world’s most affluent individuals.

Ferrari has 16,500,000 fans on Facebook. 

30% of the readers own more than one Ferrari 80% of the readers own at least one boat 10% of the readers own a private plane or helicopter.
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R E A D E R ’ S  P R O F I L E 

MAIN INTERESTS: Travel 60%   Food and wine 55%   Sport and fitness 80%   Theatre and music 35%   Art and design 45%
PRACTISED SPORTS: Golf , skiing, jogging and fitness, tennis, watersports

MAIN HOBBIES: Technology, watches, boats, cars, art, antiques, wine

A G E
<35 34%

36-45 15%

46-54 27%

>55 27%
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D I S T R I B U T I O N
The Official Ferrari Magazine is mailed to named owners of new and classic Ferraris around the world from the Ferrari headquarters at

Maranello, Italy. The Magazine has a projected worldwide readership of 160,000 (source: Readership survey).
The distribution includes more than 50 countries, in all the top markets:

EMEA 50%
Germany 9.6%

Austria 0.7%
Switzerland 5%

Eastern Europe 3%
Italy 7.4%

Middle East and Africa 7%
United Kingdom 7.8%

Denmark, Holland, Sweden 2%
France 4%

Belgium, Luxembourg 2%
Monaco 0.7%

Spain, Portugal 0.8%

FNA 29% 
USA 24%

Canada 3%
Central and South America 2% 

FAR EAST 11% 
Australasia 2%

Japan 6%
South East Asia 4% 

GREATER CHINA 10% 
China 6.3%

Hong Kong 3%
Taiwan 0.7%
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D I S T R I B U T I O N
The Official Ferrari Magazine is published three times a year, with a distribution of 30,000 copies and 50,000 for the Yearbook issue.

C O V E R  D A T E S
March, June, September
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2 0 2 0  I S S U E  D E A D L I N E

D I S P L A Y  A D V E R T I S I N G  ( € ) V O L U M E  D I S C O U N T

Issue 46 March
Publication date 13/03/2020

Final PDF deadline 12/02/2020 
Booking deadline 05/02/2020

Issue 47 June 
Publication date 12/06/2020 

Final PDF deadline 12/05/2020
Booking deadline 05/05/2020 

Issue 48 September 
Publication date 11/09/2020 

Final PDF deadline 31/07/2020
Booking deadline 24/07/2020

Full page run-of-paper 10,000
Outside back cover 18,000

Inside back cover 15,000
Double page spread 17,000

Front gatefold (three pages) 37,000 

For two ads 5%
For three ads 10%
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155,934+ 7 4
13,000

200

MONTHLY GLOBAL 
sessions

WEEKLY HD
photographs

LANGUAGES
translated for digital copy

TOTALLY NEW
ARTICLES
every year

HORSEPOWER
in each issue

PREMIUM HD VIDEOS
every month

3+

T O F M . C O M
As well as the printed edition, The Official Ferrari Magazine is now available online, on desktop and handheld devices. Subscribers can enjoy 

access to exclusive, regularly updated content, additional photography, special behind-the-scene videos and interviews, plus all the latest news 
from Maranello, straight from the Prancing Horse’s mouth. Visit tofm.com for further details
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DESKTOP
On the desktop your  

sticker will be  
positioned above the  

fold to the right  
of the TOFM logo.

MOBILE
On handheld devices 

the sticker is positioned 
immediatly below the 

Stand- first guaranteeing 
visibility.

CONTENT IS  BRANDED WITH THE ADVERSTISERS LOGO

MECHANICAL DATA

A D V E R T I S I N G  O N  T O F M . C O M 
Our co-content program aligns with our original programming, the advertiser is encouraged to create original content  

that compliments TOFM’s weekly coverage

For Mobile and Desktop the sticker size, including the text 
Content Created by:  is 150px x 60px
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If the advertisement crosses from the Inner Front Cover to the First Single Page 
take into consideration the 7mm area used for glueing on both pages as shown above*

MECHANICAL DATA & PDF PROFILES

PDF F ILES
All adverts must be supplied as high resolution pdfs 

along with a hard copy GMG/EPSON proof output  
to fogra 39L on the Epson 

4800/ 7800/9800 using GMG 250sm paper. 
 Using the GMG MX4 profile epson_x800_720dpi8c_ 

39L_V2. mx4.Checksum-AADD24B1 – Proof Control Data – 
ISO V2  39LISO 12647-7-CNP.

PDF VERSION:
ISO PDF/X-1a:2001 in high resolution with output intent FOGRA39, 300 dpi.

For  fu l l  technica l  
and mechanica l  in format ion p lease contact :

Theo Nelki
The Official Ferrari Magazine
Gedi Gruppo Editoriale Spa
Via Cristoforo Colombo 90

00147 Rome
Italy

+39 3483209520
t.nelki@tofm.gedidigital.it
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