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Community
A social media platform. 4K followers 
on Instagram, 2.7K likes on Facebook.   
And a weekly newsletter sent out to our 
subscribers (both website and magazine).

Limited  
edtion
A limited edition, hard cover, individ-
ually numbered and signed by one of 
the drivers in the issue, just 50 copies 
available.

Website
A website reporting on historic racing 
and rallying events, race car auctions, 
books on racing and a behind the scenes 
look on the magazine. Weekly newsletter 
goes out to subscribers.

Webshop
A webshop where you can buy the 
magazine or subscriptions (Tazio is 
available at specialized bookshops in 
the USA and Europe as well), posters 
and T-shirts.

Winner
Best Automotive Art Magazine Cover at 
2022 Sleeping with Art Awards (UK).

High-quality 
magazine
A high-quality quarterly magazine, printed on 
luxurious 115 gr Condat Mat Périgord paper. 
160 pages of dedicated productions, exclusive-
ly created for Tazio by a team of specialists.

is a …

www.taziomagazine.com
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Slow 
stories  
on fast  
cars
Tazio Magazine is an award-winning 
quarterly, bringing you the most excit-
ing racing stories from the past. Our 
words put the reader in the driver’s 
seat. Our photography establishes an 
intimate relationship with the racing 
cars you have always dreamed about. 
The artful presentation will leave you 
cherishing Tazio Magazine forever. The 
only thing that could possibly bring you 
closer to the race cars we cover, is own-
ership, a prospect that is only accessible 
to the lucky few. Tazio Magazine brings 
these cars and their stories to a wider 
audience. Having started in September 
2021, Tazio differs from other maga-
zines by connecting the past and pres-
ent as much as we can. With a large 
section on historic racing and auction 
reports, Tazio Magazine is a must-have 
magazine for the race car collector and 
the motorsport enthusiast.
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Why Tazio?

Here is the man who beat the invincible 
Silver Arrows in an outdated Alfa on the 
Nürburgring in 1935. Here is the man 
who switched off his headlights in the 
1930 Mille Miglia so as not to alert his 
adversary in front of him of his arriv-
al. Here is the man who was waving the 
steering wheel of his Cisitalia to alert 
his mechanics…and did another lap 
before he pitted for repairs. Here is the 
man who, in his final Mille Miglia, saw 
his Ferrari disintegrate whilst he was in 
the lead, and kept going until he almost 
had no car left. Tazio was diminutive in 
stature, but a giant in motorsport. For us, 
Tazio is the patron-saint of our magazine. 

For too many people, the stories sur-
rounding Tazio have already faded, lost 
in the speed-haze created by digital 
media, the victim of the modern swip-
ing movement: here one moment, gone 
the next. With Tazio Magazine, we want 
to keep the great motorsport stories 

from the past alive. Guardians of four-
wheeled motorsport history, that’s us! 
Tazio Magazine is there to be dusted off 
when the grandchildren ask you about 
a time when cars made noise, and how 
that made you happy. 

Tazio Magazine is a quarterly publica-
tion, printed on luxurious paper, with 
dedicated art-cover. The magazine is 
aimed at people to whom motorsport 
matters, and more defined by the story 
rather than the form. Our expertise lies 
in the storytelling. Tazio is a first-class 
journalism product, bringing the past 
and the now together. Although our fo-
cus is historical, we bridge the gap to the 
present by test-driving the cars as they 
are now, as they currently race in historic 
events, or by interviewing yesterday’s he-
roes today. In this way, we also connect 
with a younger audience’s perception 
of these ‘old cars’, and Tazio is there to 
grab their attention.

Who else? Many racers have been called legends, 
outstanding, or even the Greatest of All Time. 

None would be described as mythological. ‘The devil’s 
son’, ‘the flying Mantovan’,  nicknames once bestowed 
upon Tazio Nuvolari would guarantee him a spot in 
the Marvel franchise today. The stories surrounding 
Tazio took the definition of epic to new levels.

“Tazio is a first-class 
journalism product, 
bringing the past 
and the now  
together”

TAZIO NUVOLARI7



Media Kit

 → English edition, printed on 3500 
copies. Distributed directly to either 
subscribers, single-issue buyers or 
specialized bookshops.

 → Coffeetable-presentation: 115 grams 
Condat Matt Perigord paper (FSC 
labeled), cover in solid 300 grams 
Condat Matt Perigord paper (FSC 
labeled). 160 pages of content in 
each issue, weighing over 600 grams. 
Printed by NPN Drukkers in Breda, 
Holland, specialized in art books. You 
will never throw an issue of Tazio out. 
Issue price: 18 Euros, 19 USD, 17 GBP 
(excluding shipping). Elegant lay-out, 
courtesy of our art-director Maarten 
Deckers. Winner of Best Automotive 
Magazine Cover 2022 Sleeping with 
Art Awards, UK.

 → But the real special version is of 
course the Limited Edition, with a 
120 grams Wibalin Buckram white pa-
per cover mimicking a canvas feel. The 
hardcover copy is signed by a driver 
featured within the issue. Each copy 
carries its own individual number. 
Only 50 limited edition copies exist. 
The ultimate collector’s dream.

 → Each issue has a unique artwork 
cover, made specifically for Tazio by 
Argentinian master Rafael Varela. We 
produce a limited amount of posters 
from the cover art to sell as well.

 → Distributed through our website 
(www. taziomagazine.com) and with 
automotive book shops. 

 → Main markets: United States, 
Belgium, United Kingdom, Germany, 
Austria and Switzerland, Scandinavia. 
48% subscribers.

 → Reader profile: Mainly 50 – 65 years, 
male, entrepreneur. Small or me-
dium-sized business. Car guy or car 
collector. Many of the world’s top 
collector’s have subscribed to Tazio.

 → Growing online following: 4K fol-
lowers on Instagram, 2.7K likes on 
Facebook. 

 → Highly successful newsletter, going 
out weekly to all subscribers: +55% 
open rate, +8% clicks on average. 

 → Tazio Magazine is part of Tazio 
Publishing, a dedicated publishing 
house, and available for private or 
company requests, be it a souvenir 
Concours program or coffee table 
book detailing the history of your 
car or your season in historic mo-
torsport. Sponsored editions in a 
limited print run with exclusive cover 
design are possible as well. Please 
contact us well in advance for more 
information.

“Oh, I know Tazio,  
it’s on my coffee table 
right now”
Duke of Richmond,
Goodwood Members’ 
Meeting 2022

“Thank you for the 
hardcover edition. 
Looking forward 
to our next story 
together”
Hans-Joachim Stuck

“Thank you for the 
generous donation to 
the Grand Prix Trust”
Martin Brundle,
Chairman Grand Prix Trust, 2022

What makes Tazio  
Magazine special?

VOICES 
ON TAZIO

AWARD-WINNING
DESIGN

MADE FOR CAR GUYS 
& CAR COLLECTORS

HIGH-QUALITY
PAPER & PRINT

US & EUROPE

LIMITED EDITION
HARDBACK

TAZIO9 10VOICES ON TAZIO
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Who are we?
Maarten Deckers  (creative director)

Rafael Varela  (artist-in-residence)

Andy Reid (US editor)

Philip Malcolm  (sub-editor)

Christel Flexney  (sub-editor)

Matt Stone  (US contributor)

Jim Donnelly  (US contributor)

John Brooks  (UK + archive)

Richard Heseltine  (UK contributor)

George East  (UK contributor)

Hugo Reis  (Portugal contributor)

Thomas Imhof  (German contributor)

Helmut Deimel  (German contributor)

Raffaele Paolucci  (Italian contributor)

Manuel Portugal  (Photographer)

Reinhard Klein  (Photographer)

Carlo Senten  (Photographer)

Columnists

—
Hurley Haywood

Steve Soper

Christian Geistdörfer

Sales

Product of Tazio Publishing BV

Wannegemstaat 18B

9750 Huise

Belgium

Johan Dillen

+32 474 283 684

johan@taziomagazine.com

Johan Dillen 
Editorial director

 → Journalist 
 → Belgium, 26/08/1975 

Professional journalist, started in 1998 with 
Belgium’s leading national newspaper Het 
Laatste Nieuws as a sub-editor and worked 
for local newspaper De Gentenaar as depu-
ty-editor and journalist (2011 – 2016), hopped 
on the freelance-train in 2000 as an auto-
motive journalist and worked/works for 
Magneto Magazine, AutoScout24, Autogids/
Moniteur de l’Automobile, Automotive News 
Europe, Octane, Autoclassics, Ruoteclassiche, 
Autoweek Classics, GTO. 

“Driving these fabulous cars 
is of course an honour and 
a privilege, but for me the 
real fun starts when I begin 
describing my feelings to our 
readers. This is a pure story-
telling project, executed to 
perfection”

Dirk de Jager 
Managing director and chief photographer

 → Photographer 
 → Belgium, 14/02/1980 

Dirk is a Belgian-based photographer raised 
in a family of car enthusiasts. His father is a 
former race driver. His passion started out 
with classic Italian cars, but expanded to 
include other nationalities with a prefer-
ence for cars of the 1930s to 1950s. Dirk can 
often be found at the top classic events in 
Europe and the United States, whether on a 
racetrack, rally or Concours field. He chose 
self-employment in 2008 to pursue his ca-
reer in the Classic car sector. In addition to 

his photographic work with international 
magazines, Dirk works with major auction 
houses as well as private collectors, offering 
both research and Concours management. 
He is senior advisor to the Int. St. Moritzer 
Automobilwochen AG event and presenting 
host of Motorsport Rendezvous.

“With Tazio I am realizing a 
dream: to make a beautiful, 
printed magazine filled with 
the best stories.”

CONTRIBUTORS
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Tazio Magazine

 Agence Publicitaire Objectif Média
Gsm: +32 484 10 63 71 
E-Mail: alexandra@objectif-media.com
- - - - - - - - - - - - - - - - - - - - - - - 
www.objectif-media.com
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 → The Maserati 250F. Stirling Moss 
called it the best race car he ever 
drove. After sampling it ourselves, 
we would not call ourselves Stirling 
Moss, but we would definitely say he 
is right. We analyze the myth.

 → Mario Andretti. In Issue 7, we hear 
from one of the greatest drivers ever.

 → What makes Sébastien Loeb 
such an extraordinary driver? 
We find out behind the wheel of 
his freshly -restored, 2008 title 
winning Citroën C4 WRC.

 → 100 years of Le Mans makes for a 
special issue, of course (June ’23).

 → Columns from Hurley Haywood, 
Steve Soper and Christian 
Geistdörfer.

 → Market guides on iconic race cars.

 → Special issue, separately sold, on 
the competition history of the 
now 60-years-old Porsche 911 
(September ’23).

Thanks to our elaborate network we have access to 
many of the world’s most import racing cars and 

racing drivers. Years of working with classic race cars for 
different magazines have made us experts in the domain 
of handling and documenting these priceless beauties.

We talk about:

What’s in Tazio?

“Years of working with 
classic race cars have 
made us experts in 
the domain of han-
dling and document-
ing these priceless 
beauties.”

 → Issue 7 comes out on 
March 15th and closes for 
advertising on February 1st.

 →
 

 

 → Issue 9 comes out on 
September 15th and  
closes for advertising  
on August 1st.

 → Issue 10 comes out on 
December 15th and  
closes for advertising  
on November 1st.

 → Extra issue on 60 years 
Porsche 911 in competition, 
comes out on September 1st 
and closes for advertising  
on July 17th.

TAZIO 1413

Issue 8 (Le Mans Special) 
comes out on June 5th
and closes for advertising 
on May 1st.
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Advertising rates

Cover 2 Spread  
(Inside front cover)

€ 5.400

Second Position Spread € 5.000

Inside Spread  
(first third of magazine)

€ 4.700

Cover 3 Full Page  
(Inside back cover)

€ 3.200

Cover 4 (Back Cover) € 5.450*

Full Page € 2.870

*  Advertiser has first right of refusal to back cover of special 

hardcover edition for additional € 1500 per issue for duration 

of magazine campaign

All prices are calculated ex-VAT

TECHNICAL SPECIFICATIONS

Printing 
 → Offset sheet printing
 → Printed on Condat Matt Perigord 115 grs
 → In accordance with ISO Coated v2 (ECI) 

Binding 
 → Perfect binding
 → Perfect bound gutter spread safety allowance:  

10mm on each side of the gutter
 → Cover grooved for-fold 

Bleed
 → Single and Double page ads are to be delivered  

with an all-round trim of 5mm
 → Half page ads are non-bleed

File specifications 
Tazio Magazine only accept digital files that meet the 
following requirements:

 → Files must be PDF/X-1a
 → Advertisements must be drawn up without crop marks
 → 5 mm bleed all-round (except half page ads)
 → All fonts must be embedded.
 → All elements must be CMYK. Please note that RGB, 

LAB or spot colours are not accepted.
 → Total Ink Weight must not exceed magazine specific 

limit of 330%.
 → Images must have an effective resolution of 300 dpi, 

line work 1200dpi.

Ad sizes

((1)) Inside spread

Bleed size (5mm bleed)

285 mm (H) x 440 mm (W)
11.220 in (H) x 17.3228 in (W)

Trimmed size

275 mm (H) x 430 mm (W)
10.827 in (H) x 16.929 in (W)

Type area (individual page)

255 mm (H) x 195 mm (W)
10.039 in (H) x 7.677 in (W)

((1))

Type area

Trimmed size

Bleed size

((2))

Tazio Magazine Special  
Hardcover Edition
Back Cover opportunities may exist. Contact your sales 
representative for further details.

Editorial Support 
Select recurring Tazio features are perfect for an advertising 
partner. For instance, the “Stop the clock” feature (looking 
back 10 years, 20 years, etc.) or the interview section. Please 
contact your sales representative to discuss opportunities.

Discounts: 
5% (9-month contract) 
10% (12-month contract) 
15% (18-month contract)
20% (2-Year contract)

Digital

Banner Ads (3-Month Min.)

Weekly Newsletter (600 x 200 pixels) € 500  
per month

Website:

Banner next to header € 500  
per month

Banner with all articles € 500  
per month

Advertising

E-Spotlight
Weekly Newsletter Spotlight:  
(Photo, logo, message, and link) 500 Euro per newsletter

Social Media Campaign 
We will customize a dedicated campaign for your company 
across our social media sites, including customized sto-
ries and mentions with links, hashtags, and more. Please 
contact your sales representative to discuss opportunities.

Payment Terms 
All ads are prepaid prior to print date. Annual contract 
advertisers may qualify for invoicing. All prices are cal-
culated without VAT. Final rate will be calculated at time 
of order. Cancellations allowed until date of closing for 
advertising. Beyond this date, full charge will be applied.

Payments only through bank transfer or PayPal (at a 3.6% 
surcharge)

Type area Type area

Trimmed size

Bleed size

Perfect bound gutter 

spread safety allowance: 

10mm on each side of the 

gutter

((2)) Full page

Bleed size (5mm bleed)

285 mm (H) x 225 (W)
11.2205 in (H) x 8.858 in (W)

Trimmed size

275 mm (H) x 215 (W)
10.827 in (H) x 8.465 in (W)

Type area (individual page)

255 mm (H) x 195 (W)
10.039 in (H) x 7.677 in (W)
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Slow stories 
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www.taziomagazine.com

Tazio #1 
Autumn 2021

Tazio #2 
Winter 2021

Tazio #3 
Spring 2022

Tazio #4 
Summer 2022

Tazio #5 
Autumn 2022

Tazio #6 
Winter 2022


