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LUXURY BRAND MAGAZINE 2026

ROLLS-ROYCE, FERRARI, MC LAREN, BENTLEY, ASTON MARTIN, AMG, PAGANI, PINIFARINA, MASERATI, JAGUAR, LAND ROVER,
INEOS GRENADIER, MORGAN, CATERHAM, DALLARA

=1=\% DEALER FOR 15 PRESTIGIOUS CAR BRANDS IN FRANCE AND THE PRINCIPALITY OF MONACO



KEY STRENGTHS:

+ A CONFIDENTIAL PRINT RUN FOR ULTRA-SELECTIVE TARGETING AND A TRULY CSP++ AND “ULTRA-HIGH NET WORTH INDIVIDUAL’AUDIENCE

+ AN OWNER FILE UPDATED WITH EACH ISSUE FOR ZERO WASTAGE

+ ARECURRING FRENCH AND INTERNATIONAL AUDIENCE FOR A COMMUNICATION CAMPAIGN OPTIMISED BY REPETITION

+ AN APPROVAL RATE THAT GUARANTEES A POSITIVE COMMUNICATION CONTEXT

+ LIMITED ADVERTISING CLUTTER TO ENSURE YOUR MESSAGES ARE VISIBLE

+ A “TABLE BOOK” MEDIUM THAT COMPLEMENTS DIGITAL CAMPAIGNS THROUGH ITS DURABILITY AND DEVELOPED CONTENT.

+ ADISTRIBUTION CENTRE IN MONACO, WITH COVERAGE OF PARIS, ILE DE FRANCE AND THE WEST OF FRANCE, REGIONS WHERE OUR CORE TARGET
AUDIENCE IS TO BE FOUND
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A MAGAZINE THAT COMBINES THE MECHANICAL ARTS WITH THE ART OF LIVING
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EDITORIAL LAYOUT

CAPTURING THE SPIRIT OF THE TIMES,
THE AMBIENT ART OF LIVING,
TRENDS IN THE INDIVIDUAL SPHERES OF EACH BRAND...
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Ultra-luxury news Sensory pleasures Discoveries and tests Get-togethers
Winemaking, mixology, gastronomy, of new models from each brand. with passionate owners.

Styles and dress codes, Accessories,
Fine watchmaking, Jewellery, Haute Couture. Hauteperfumery, News from the art world.

State of the art technology Factory and workshop visits
Applied to the automobiles of today and tomorrow. Classic car and motorcycle collections, restoration, sales news.

International escapades
Road trips along some of the most beautiful routes in
the world. Exceptional yachting, Aeronautics.



TECHNICAL CHARACTERISTICS/CIRCULATION/FREQUENCY

TECHNICAL CHARACTERISTICS

FOLDED FORMAT: 240 X 300 MM
PAGINATION: 112+4

COVER: MODERN COATED 300-GRAM
LAMINATION & SELECTIVE VARNISH

INNER BOOK: MODERN SATIN COATED PAPER
135-GRAM

BINDING: GLUED SQUARE BACK

CIRCULATION FREQUENCY & PERIODICITY
8,500 COPIES QUARTERLY PUBLICATION
- 7500 COPIES DISTRIBUTED TO BPM EXCLUSIVE N°34 : JANUARY 2026

CUSTOMERS IN FRANCE AND MONACO (OVER 4,000
QUALIFIED ADDRESSES), OWNERS OF EXCEPTIONAL
AUTOMOBILES.

BENTLEY, ROLLS-ROYCE, MCLAREN, FERRARI, PAGANI, N®57: OCTOBER 2026
MASERATI, MERCEDES AMG, JAGUAR AND LAND
ROVER, ASTON MARTIN: PARIS-BORDEAUX AND
MONACO DEALERSHIPS.

-1,000 COPIES MADE AVAILABLE AT DEALERSHIPS IN
FRANCE, MONACO, SWITZERLAND, ETC.

- DISTRIBUTION AT BPM GROUP AND PARTNER EVENTS.
- 60% SWITZERLAND AND MONACO

- 40% FRANCE

- 38% ILE-DE-FRANCE & GRAND OUEST

- AGE RANGE REPRESENTED: 45-65

70% MEN - 30% WOMEN

N°35: APRIL 2026
N°36 : JULY 2026

THE MAGAZINE IS ALSO PRESENT AT MAJOR EVENTS:
TOP MARQUES, RETROMOBILE, MONACO GRAND
PRIX, AS WELL AS PRIVATE EVENTS ORGANIZED

IN PARTNERSHIP WITH OUR ADVERTISERS AT BPM
TRACK DAYS AND GT RALLIES ORGANIZED BY BPM
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TECHNICAL/ADVERTISING SPACE RATES

ADVERTISING SPACE RATES

FULL PAGE

ADDITIONAL CHARGE FOR RIGHT READING PAGE PLACEMENT #15%......ooucvueneruu € 5,500 EXTAX
DOUBLE PAGE COVER SECTION € 9,500 EXTAX
INSIDE FRONT COVER € 7500 EXTAX
INSIDE BACK COVER € 6,000 EXTAX
BACK COVER € 8,000 EXTAX

ADVERTORIAL
PRODUCTION SUBJECT TO QUOTATION ACCORDING TO PROJECT AND REQUESTED PAGINATION.

TECHNICAL SPECIFICATIONS

ACCEPTED FORMATS: 300 DPI FILES, PDF HD, TIFF, EPS, JPEG
PAGE SIZE 240 MM X 300 MM +5 MM BLEED

OPTIONAL:

FOGRA 39 DIGITAL PROOF WITH MEDIA WEDGE V3 CONTROL




CONTACTS

REGIE PUBLICTAIRE
Alexandra Rangon & Karol Levy
Objectif Média FZCO
alexandra@objectif-media.com
levykarol@gmail.com
www.objectif-media.com

Whats App +32 484 685 115
Whats App +32 484 106 371



