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VIRAGE 1

CONTENT

SPLENDIDO, A BELMOND HOTEL, PORTOFINO

A new era 
for a coastal icon

On 7 June 2025, the Italian Riviera celebrated 
the grand reopening of one of its most cherished 
landmarks: Splendido, A Belmond Hotel. 
Following an extensive and inspired renovation 
by the renowned Martin Brudnizki Design Studio, 
the former 16th-century monastery has been 
beautifully transformed into a harmonious blend 
of historic grandeur and modern sophistication. 

With its relaunch, Splendido reclaims its crown 
as Portofino’s premier retreat, heralding a 
new era of timeless elegance, artisanal beauty, 
and effortless glamour. It's a daunting experience 
for every guest.

With its relaunch, Splendido 
reclaims its crown as 
Portofino’s premier retreat. 

VIRAGE 1716 VIRAGE

TRAVEL

Met de nieuwe Vantage Roadster laat Aston Martin opnieuw 
zien wat Britse sportwagenperfectie betekent. Onder de 
motorkap schuilt een krachtige 4.0-liter V8 biturbo-motor die 
maar liefst 665 pk en 800 Nm koppel levert. 

Het resultaat? Explosieve prestaties – van 0 naar 100 km/u 
in slechts 3,5 seconden en een topsnelheid van 325 km/u – in 
combinatie met een open dak die de rijervaring nog intenser 
maakt. Deze cabriolet is alles wat de Vantage Coupe al was, 
maar dan met de onweerstaanbare charme van rijden onder 
de open hemel.

Zo opwindend kan rijden 
in open lucht zijn.

DE NIEUWE VANTAGE ROADSTER

8 VIRAGE VIRAGE 9

ASTON MARTIN TESTED

LE VOYAGE GOURMAND DU « CAFÉ 
MAXIME FRÉDÉRIC AT LOUIS VUITTON »
Sacré meilleur pâtissier de l’année en 2022 
par le célèbre guide Gault & Millau, Maxime 
Frédéric s’impose comme l’un des grands 
artisans de l’émotion gustative. Formé dans les 
plus prestigieux palaces parisiens, il cultive une 
obsession rare : sublimer les matières nobles et 
raconter, à travers chaque création, une histoire où 
le goût devient mémoire. 

Entre la Maison Louis Vuitton, symbole d’audace 
et de raffinement, et le chocolatier virtuose 
s’est tissé un dialogue d’exception. Ensemble, 
ils ont façonné des chocolats qui empruntent 
aux codes esthétiques de Louis Vuitton : 
monogram s délicats, malletages détaillés, écrins 
bijoux rappelant l'univers du voyage et de la 
découverte. ■

En plein cœur de Paris, le chef-pâtissier étoilé Maxime Frédéric 
conjugue l’art de la pâtisserie à l’art de la mode. Invité chez Louis 

Vuitton, il réinvente avec élégance et audace les classiques du chocolat.

UNE COLLECTION  
À DÉGUSTER

Ce qui rend nos chocolats uniques, c’est 
le savoir-faire manuel, la maîtrise des matières 
premières et l’histoire que nous continuons 
d’écrire avec Louis Vuitton.
— MAXIME FRÉDÉRIC

L’Egg Bag en chocolat et la version originale.
50 VIRAGE VIRAGE 51

GASTRONOMY

Content
Virage Magazine is an ode to elegance, design, and 
the experience of driving, inspired by the world of 
Aston Martin. With carefully curated content, we bring 
together lifestyle, architecture, art, and automotive 
within a luxurious framework.

Target Audience
Virage Magazine appeals to entrepreneurs, 
professionals, and automotive enthusiasts who value 
quality, craftsmanship, passion, and aesthetics. These 
readers appreciate emotion, heritage, and refinement. 
Advertising in Virage Magazine means being visible 
to consumers who dream, experience, and seek 
connection with a world of design, driving pleasure, 
and lifestyle.

Editorial Content
Virage Magazine offers a diverse and carefully curated  
mix of content:
•	 Aston Martin – news, interviews, and presentations 

of the latest models.
•	 Travel – inspiring destinations and unique 

experiences.
•	 Lifestyle & Gastronomy – inspiration rooted in 

design, fashion and culinary excellence.

Key facts
•	 Language: Trilingual – Dutch, French, English

•	 Circulation: approx. 1,000 copies  
(variable per edition, depending on participating 
advertisers and partners)

•	 Distribution: National

•	 Frequency: Twice a year – Spring & Autumn

“Driven by legacy,  
designed for believers.”



Porsche Magazine is also  
available in digital format on 
https://issuu.com/astrixagency
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Porsche Centre Oost-Vlaanderen Magazine 
verschijnt zesmaandelijks (voorjaar en najaar)
op 5.000 exemplaren en wordt per post gratis 
toegestuurd aan de klanten van Porsche Centre 
Oost-Vlaanderen, alsook naar een aantal 
 geselecteerde vrije beroepen in de regio. 
 
E-mail 
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astrix agency 
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magazines@astrix.be 
 
Redactie en vormgeving 
astrix agency 
www.astrix.be 
 
Opdrachtgever 
Porsche Centre Oost-Vlaanderen 
Kortrijksesteenweg 11, 9830 Sint-Martens-Latem 
T 09 282 24 22 
porsche@pcov.porsche.be 
dealer.porsche.com/be/
porsche-centre-oost-vlaanderen

 
Niets uit deze uitgave mag worden verveelvoudigd en/
of openbaar gemaakt door middel van druk, fotokopie, 
elektronisch of op welke wijze dan ook, zonder vooraf-
gaande schriftelijke toestemming van de uitgever. Aan 
de samenstelling van deze uitgave werd de uiterste zorg 
besteed, desondanks kan niet worden ingestaan voor 
de feitelijke juistheid of volledigheid van de opgenomen 
gegevens. In geen geval kan er een juridische basis worden 
aan ontleend. De redactie en uitgever aanvaarden geen 
aansprakelijkheid voor de volstrekte juistheid en volledigheid 
van gegevens van de in deze uitgave opgenomen teksten. 
De uitgever is in geen geval verantwoordelijk voor de 
aangeleverde advertenties.

©2006-2025. Porsche Centre Oost-Vlaanderen Magazine
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Inhoud

GETEST

Ter ere van het 25-jarig jubileum komt de nieuwe 911 GT3 meteen 
in twee varianten op de markt: de circuitgerichte GT3 met vaste 
achtervleugel en de meer ingetogen Touring-versie. Met packs op 
maat en innovatieve opties kunnen de GT3-modellen aangepast 
worden aan de persoonlijke smaak en het beoogd gebruik. Voor nog 
meer puur rijplezier op het circuit én op de weg. 

BRON: PORSCHE AG

De nieuwe 911 GT3
& 911 GT3 Touring
25 JAAR PUUR RIJPLEZIER OP HET CIRCUIT 
ÉN OP DE WEG

Cobergher Hotel
EEN MAJESTUEUS STADSKASTEEL WAAR GASTVRIJHEID TROEF IS

In het historische centrum van Kortrijk is een uniek hoofdstuk geschreven in de 
wereld van luxe hotellerie: Cobergher Hotel. Gevestigd in het voormalige Erfgoedhuis 
en vijf aanpalende panden, is dit boetiekhotel een meesterwerk van restauratie, 
verfijning en gastbeleving. General Manager Raphaël Van Nevel neemt ons mee in 
een verhaal dat niet enkel verteld, maar vooral beleefd wordt.

TEKST: ASTRIX AGENCY  
FOTOGRAFIE: ANTOINE DECKERS, RITA HIMPE, CHARLOTTE DELDAELE, COBERGHER HOTEL

41PORSCHE CENTRE OOST-VLAANDEREN MAGAZINE | LENTE & ZOMER 2025

HOSPITALIT Y

LENGERS YACHTS & BOATSTERS BLACK

De ultieme jachtervaring  
maal twee
De nautische sector staat niet stil: luxe alleen doet het niet meer, 
een buitengewone jachtervaring is waar het om draait. Daarom 
bundelen Lengers Yachts en Boatsters Black de krachten in een 
indrukwekkend aanbod, waarmee de dealer en chartermaatschappij 
samen de norm herdefiniëren.

TEKST: ASTRIX AGENCY BRON: LENGERS YACHTS & BOATSTERS BLACK

YACHTING

Content
Porsche Magazine is an ode to passion, craftsmanship, 
and the driving experience, inspired by the iconic world 
of Porsche. The magazine delivers a refined blend of 
automotive, design, lifestyle, and travel, enriched with 
powerful imagery and compelling storytelling.

Target Audience
Porsche Magazine appeals to entrepreneurs, professionals, 
and car enthusiasts. These readers choose quality, design, 
passion, driving pleasure, and refinement. Advertising 
in Porsche Magazine means presenting your brand to 
an audience that lives for craftsmanship, experience, 
engineering, and style.

Editorial Content
Porsche Magazine offers a diverse and carefully  
curated mix of content:
•	 Porsche – news, interviews, and presentations of the 

latest models.
•	 Travel – inspiring destinations and unique 

experiences.
•	 Lifestyle & Gastronomy – inspiration rooted in 

design, fashion, and culinary excellence.

Key facts
•	 Language: Dutch

•	 Circulation: approx. 4,000 copies  
(variable per edition, depending on participating 
advertisers and partners)

•	 Distribution: National

•	 Frequency: Twice a year – Spring & Autumn

“Design must be functional – 
functionality must be aesthetic.”

PORSCHE MAGAZINE – Driven by dreams



BOUVERNE MAGAZINE – Crafted elegance

Bouverne Magazine is also 
available in digital format on 
https://issuu.com/astrixagency
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NUMMER 15 Ӏ VOORJAAR 2025
Bouverne Magazine verschijnt zesmaandelijks
als drietalig magazine. 

REDACTIE EN VORMGEVING
astrix agency
c/o Yannick Dheedene
Vredestraat 49 bus 21, B-8790 Waregem
T +32 56 61 11 10
T +32 476 88 89 02
magazines@astrix.be
www.astrix.be
 

DRUK EN AFWERKING
Graphius – graphius.com

VERANTWOORDERLIJK UITGEVER
Antony Bouverne
Kortedagsteeg 37-39, 9000 Gent

OPDRACHTGEVER
Antony Bouverne
Kortedagsteeg 37-39, 9000 Gent
Facebook: bouvernejewellers
Instagram: bouverne_jewellers

Artikels, foto’s en redactie mogen noch deels 
noch in hun geheel gekopieerd worden of 
digitaal verveelvoudigd, zonder de schriftelijke 
toestemming van de uitgever. De inhoud van 
Bouverne Magazine is onderwerp aan copyright. 
Bouverne Magazine is een private productie die 
niet bestemd is voor de verkoop.  
De distributie geschiedt enkel op privéadres en via 
deelnemende partners en gelieerde merken.
Het magazine is niet bestemd voor de vrije 
verkoop en is niet verkrijgbaar in de handel.

©2011-2025 Bouverne Magazine
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BOUVERNE MAGAZINE � INHOUD
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BOUVERNE MAGAZINE � EDITO

EEN REVOLUTIE IN GROENE KERAMIEK
Rolex zet een primeur met de GMT-Master II in 
18 kt witgoud, voorzien van een baanbrekende 
wijzerplaat van groene Cerachrom-keramiek. 
De perfecte harmonie tussen wijzerplaat en 
tweekleurige groen-zwarte bezel springt in 
het oog. Met kaliber 3285 biedt dit horloge 
een extra tijdzone, 70 uur gangreserve en 
chronometrische precisie. 

De robuuste 40 mm Oyster-kast is water-
dicht tot 100 meter en de horlogeband, met 
Oysterlock-sluiting en Easylink-verlenging, 
garandeert comfort én stijl. Een meesterwerk 
voor wereldreizigers dat innovatie, duurzaam-
heid en vakmanschap samenbrengt in een 
iconisch design. Rolex bevestigt opnieuw zijn 
leiderschap in hightech horlogerie.

GMT-Master II

Kaliber 3285

Een meesterwerk voor 
wereldreizigers dat innovatie, 
duurzaamheid en vakmanschap 
samenbrengt in een iconisch 
design.
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BOUVERNE MAGAZINE � HORLOGES

INTRODUCING 
NEW CHAPTERS IN 

JEWELLERY ELEGANCE

Embrace the magic of the Wild Rose and Snakes Collections, celebrating nature, 
heritage, and timeless craftsmanship by OLE LYNGGAARD COPENHAGEN. 

TEXT ASTRIX AGENCY  

PHOTOGRAPHY OLE LYNGGAARD

The Wild Rose Collection
This spring, Charlotte Lynggaard expands the 
enchanting Wild Rose Collection, unveiling a breath-
taking new addition – the Wild Rose ring. Inspired by 
the lush, fragrant English roses in Charlotte’s garden, 
this collection captures the delicate harmony between 
nature’s beauty and sophisticated craftsmanship. The 
Wild Rose ring – crafted in 18-carat gold – features a 
hammered surface, polished ridges, and intricate floral 
detailing, forever preserving the essence of blooming 
flowers. The design radiates a soft, feminine glow, 
embodying timeless elegance and embellished with 
13 exquisite diamonds.

This collection captures the 
delicate harmony between 
nature’s beauty and 
sophisticated craftsmanship.

In addition to the ring, the collection introduces Wild 
Rose earrings, offering another delicate nod to nature’s 
effortless grace. These pieces are miniature works of 
art, designed to celebrate the poetic beauty of flowers 
in full bloom. Whether worn as statement pieces or 
paired together, the Wild Rose Collection serves as an 
exquisite expression of romantic sophistication. 

Wild Rose earrings, 18k yellow gold  
with 30 exquisite diamonds

Wild Rose ring, 18k yellow gold  
with 15 exquisite diamonds

3332

BOUVERNE MAGAZINE � JEWELLERY

MICHAËL VRIJMOED

De meesterchef  
die blijft verrassen

TEKST ASTRIX AGENCY

FOTOGRAFIE HEIKKI VERDURME

Al vele jaren is restaurant Vrijmoed een vaste waarde binnen 
de Belgische gastronomie. Met twee Michelinsterren en een 
indrukwekkend vegetarisch menu staat hij bekend als één van de 
chefs die groentemenu’s naar een nieuw culinair niveau tilde. Maar 
voor Vrijmoed draait het nooit om trends. “Smaak primeert”, zegt hij.

5150

BOUVERNE MAGAZINE � GASTRONOMIE

“Crafted elegance,  
timeless beauty.”

Key facts
•	 Language: Trilingual – Dutch, French, English

•	 Circulation: approx. 4,000 copies  
(variable per edition, depending on participating 
advertisers and partners)

•	 Distribution: East Flanders and Northern France, 
including distribution via Latem Golf Club

•	 Frequency: Twice a year – Spring & Autumn

Content
Bouverne Magazine is an ode to timeless elegance and 
craftsmanship in fine jewellery. Inspired by iconic brands 
such as Rolex, Breguet, Ole Lynggaard, Mattioli, Pomellato, 
Chanel, and more, the magazine showcases a refined 
blend of art, design, lifestyle, and exclusive stories. Each 
issue combines inspiring imagery with storytelling that 
unites aesthetics, emotion, and exceptional craftsmanship.

Target Audience
Bouverne Magazine appeals to a refined audience of 
discerning consumers – entrepreneurs, professionals, 
and style-conscious enthusiasts – who value quality, 
aesthetics, and sophistication. Advertising in Bouverne 
Magazine means presenting your brand to consumers 
who appreciate jewellery and watches as works of art, 
where craftsmanship meets experience.

Editorial Content
Bouverne Magazine offers a diverse range of content that 
delivers both inspiration and depth:
•	 Jewellery & Watches – recent collections,  

brand stories, and interviews.
•	 Heritage – exceptional craftsmanship and iconic  

legacy pieces.
•	 Lifestyle – design, fashion, and refined experiences
•	 Interiors & Art de Vivre – inspiring features on living, 

art, and curated experiences.



Exclusivity
We do not standardly provide full exclusivity in the magazine, as we want to maintain room for a varied and 
inspiring mix of brands. This approach allows us to remain flexible and ensures reliable publication.

We apply category exclusivity: wherever possible, we avoid placing comparable businesses or brands directly 
alongside each other. In addition, we kindly request variation in the advertisements supplied per brand or brand 
group. This keeps the magazine fresh and diverse, ensuring every advertisement receives the attention and 
positioning it deserves.

Upon request, a brand may opt for full exclusivity within its sector. This Exclusivity Option guarantees that no 
advertisements from direct competitors will appear in the same issue. 

Supplement for full exclusivity: +300% to +400% on the standard rate, depending on the sector and scope of the 
partnership. For the purpose of this rule, “competitors” are defined as brands within the same product category. 
The advertiser is responsible for clearly specifying the brands or competitors they wish to exclude at the time of 
booking. Exclusivity is only guaranteed in relation to the competitors explicitly listed by the advertiser. 

Printed Copies
Upon request, additional printed copies of the magazine are available at an extra cost, in addition to your 
complimentary contributor’s copy. Printing costs depend on the timing of the order. When extra copies are ordered 
at the same time as the magazine’s publication, we can offer a more advantageous rate. For reorders placed after 
publication, the applicable standard rate will apply. Feel free to contact us for a personalised quotation.

Distribution Region
Unique and Distinctive: The magazine is distributed in a highly targeted way through direct mailing to existing 
clients and prospects of the magazine, and is exclusively available through the magazine’s retail partners and 
participating brands.

MEDIA OPPORTUNITIES

Specifications
• 	1/1 page (full page)  

W 215 x H 270 mm + 5 mm bleed on all sides

• 	2/1 page (spread)  
W 430 x H 270 mm + 5 mm bleed on all sides

• 	Covers 2, 3 and 4 
W 215 x H 270 mm + 5 mm bleed on all sides

•	 Certified PDF  
in high resolution (300 dpi)

•	 Images and illustrations minimum  
resolution 300 dpi

•	 Colours converted to CMYK

Vredestraat 49 bus 21 | 8790 Waregem  | T. 056 61 11 10 | hello@astrix.be | www.astrix.be
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2/1 page (spread)
W 430 x H 270 mm  

+ 5 mm bleed

Vredestraat 49 bus 21 | 8790 Waregem
T. 056 61 11 10 | hello@astrix.be | www.astrix.be

Consectetur adipiscing elit sed do

U W  L O G O

A sapien faucibus et molestie ac feugiat. Dolor morbi non arcu risus quis varius 

quam quisque. Posuere ac ut consequat semper viverra nam libero justo laoreet. Sed 

lectus vestibulum mattis ullamcorper velit sed. Egestas pretium aenean pharetra 

magna ac placerat vestibulum. Tincidunt ornare massa eget egestas purus. 

Cover 2, 3 of 4
W 215 x H 270 mm  

+ 5 mm bleed

1/1 page (full page)
W 215 x H 270 mm  

+ 5 mm bleed

A sapien faucibus et molestie ac feugiat. Dolor mor-

bi non arcu risus quis varius quam quisque. Posue-

re ac ut consequat semper viverra nam libero justo 

laoreet. Sed lectus vestibulum mattis ullamcorper 

velit sed. Egestas pretium aenean pharetra magna 

ac placerat vestibulum. Tincidunt ornare massa eget 

egestas purus. Nec sagittis aliquam malesuada bi-

bendum arcu vitae elementum. Ut diam quam nulla 

porttitor massa id neque aliquam. In eu mi bibendum 

neque egestas congue quisque egestas. Curabitur 

gravida arcu ac tortor. Non sodales neque sodales 

ut etiam sit amet nisl purus. Sed viverra tellus in hac. 

Tellus mauris a diam maecenas sed enim ut. Aenean 

euismod elementum nisi quis eleifend rem mollis ali-

quam ut porttitor leo. Arcu bibendum at varius vel 

pharetra vel turpis. malesuada bibendum arcu vitae 

elementum. Ut diam quam nulla porttitor massa id 

neque aliquam. In eu mi bibendum neque turpis.
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RESERVATIONS

Advertisement Booking

Branded Advertorial Booking

ADVERTISEMENT

1 Page Full Page 2.000 EUR

2 Pages Spread 3.000 EUR

Cover 2 Inside Front Cover 2.700 EUR

Cover 3 Inside Back Cover 2.500 EUR

Cover 4 Back Cover 3.500 EUR

Supplements Premium Positioning +10%

BRANDED EDITORIAL

2 Pages 3.200 EUR

4 Pages 4.200 EUR

Per additional spread 1.500 EUR

INTERVIEW

2 Pages 225 EUR

4 Pages 300 EUR

Per additional spread 75 EUR

PHOTOSHOOT

Half-day photoshoot 1.000 EUR



SPECIAL OFFERS & BENEFITS

Advertising Package Benefit

SELECT

Single-Issue Booking - Advertisement Design

SIGNATURE

Two-Issue Booking -200 EUR per advertisement Advertisement Design

PRESTIGE

Three-Issue Booking -250 EUR per advertisement Advertisement Design

EXCELLENCE

Four-Issue Booking -300 EUR per advertisement Advertisement Design

Advertisement Design Included
As an additional service, we provide the design of your advertisement with your booking (normally €375, 
included in your participation fee).

If the advertiser chooses to supply a print-ready file themselves, the participation fee remains unchanged.
In that case, the publisher’s verification is limited solely to technical specifications (dimensions and resolution). 
The publisher is not responsible for the content, design, or visual quality of the supplied material, nor for any issues 
that may result from it.

Advertorial Package Benefit 

ESSENTIAL

Single-Issue Booking - Layout included

HERITAGE

Two-Issue Booking* Complimentary Interview Layout included

HIGHLIGHT

Booking for 4 pages Complimentary additional spread:
inspirational opening feature

Layout included
6 pages

(*) Bookings – Articles and Advertisements
An article (or advertorial) can be perfectly combined with an advertisement. In this case, you benefit from the 
corresponding package advantages applied to the participating advertisement.

Package Benefits & Conditions
Package benefits are granted based on the total number of editions confirmed at the time of booking within 
the same package formula. These benefits apply exclusively at the moment of reservation and cannot be 
applied retroactively to previously placed or separately booked advertisements.

When an advertiser commits to multiple editions within a package formula and one or more future editions are 
subsequently cancelled, the package benefit will be recalculated based on the number of editions that were 
effectively published. In such cases, the difference between the originally granted package benefit and the 
applicable benefit will be settled via an additional invoice.




